
Defamatory Discussion 

Companies have always needed to monitor media for information related 
to their brands – whether it’s for public relations activities, fraud violations, or 
competitive intelligence. But fragmenting media and changing consumer behavior 
have crippled traditional monitoring methods. Technorati estimates that 75,000 new 
blogs are created daily, along with 1.2 million new posts each day, many discussing 
consumer opinions on products and services. Tactics such as clipping services, field 
agents, and ad hoc research simply can’t keep pace. To adequately monitor social 
media in today’s rapidly shifting environment, businesses need a
strategy for brand monitoring.

Tools like Google’s Blog Search, Alerts, and Trends enable marketers to monitor 
their brands ad hoc and for free. However, the time required to use these tools 
is prohibitive, and they do not provide comprehensive coverage of data sources, 
particularly mainstream media. Large enterprises need comprehensive coverage 
that requires an advanced automated solution in order to be able to adequately 
search and parse relevant data and do so in a timely fashion.

The challenge therefore is to Search through the massive amount of data available 
and through appropriate Analysis, identify that which is both relevant and 
important. The decision then becomes what Action to take in an environment that 
defies traditional thinking around the control of one’s reputation and brand.

A variety of monitoring and search options are available today, ranging from 
self-service desktop tools to full-service analysis. The success of any approach 
involves:

n   Determining the right keywords to use
n   Filtering to retain only data from desired sources
n   Ensuring that the context is right
n   Identifying discussions where opinions are being expressed
n    Pinpointing discussions with relevant context and sentiment

Employing technology and analysis processes honed over several years as a 
leader in the field of Social Media Analysis and in the identification of internet 
threats, BrandProtect identifies malicious information on the internet such as; 
defamatory discussion, erroneous rumors, inappropriate language, inaccurate 
information and other malicious discussion posted online. In addition, BrandProtect 
can categorize the discussion encountered, to facilitate reputation management 
analysis. Specific issues of interest can be tracked and categorized, employing a 
combination of technological and human analysis. The result is a timely, simple 
means to identify discussions of interest, without getting swept up in a flood of data! 
BrandProtect’s social media expertise and relationships with internet authorities can 
also be called upon to help address issues encountered as effectively as possible. 
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Discussion Monitoring 
Advantages

Award-winning technology:

n    Comprehensive search and 
monitoring capabilities

n    Elimination of up to 85% of 
irrelevant data

n    Option for 100% human  
validated data

n    Learning algorithm continuously 
improves data accuracy

n    Client-specific database, with 
historical data for ease of 
trending

Expertise in social media:

n    Search term optimization

n    Issue determination and analysis

n    Effective proactive and reactive 
mitigation strategies
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Our software is able to search websites, blogs, social media sites such as Youtube, 
Twitter, Craigslist and other publicly available sites and bulletin boards and can 
identify various sources such as customers, employees, investors, analysts and 
other stakeholders. We provide user friendly reporting through our customer portal, 
allowing for ease of navigation, issue tracking, trending and other management 
requirements. Our services can be tailored to deliver the right balance of timeliness 
and validation to meet your specific needs and best of all, has a built-in learning 
algorithm that increases the accuracy of findings with every iteration!

Armed with the relevant data provided by BrandProtect’s discussion monitoring 
services, companies are better able to determine appropriate actions to take and 
their priorities. This can range from the implementation of Cease & Desist actions 
in cases where trademark infringements or the nature of the defamatory discussion 
warrants, to full blown engagement to mitigate a potentially explosive investor or 
public relations issue. BrandProtect’s engagement professionals are experienced in 
addressing a wide variety of scenarios encountered in Social Media and can both 
guide and implement such actions. Services include:

n   An introduction to Social Media and its implications, designed for executives
n   Mitigation services for illicit activities, including site takedown and automated 

Cease & Desist letter issuance
n   Crisis management emergency response

For more information, visit us at www.brandprotect.com

ABOUT BRANDPROTECT
As the leader in internet reputation 
management, BrandProtect empow-
ers organizations to gain control over 
how they are represented online by 
uncovering and mitigating the is-
sues that put their reputation at risk 
and erode customer trust. Brand-
Protect’s Response Services help 
detect, uncover and mitigate brand 
and trademark infringement issues, 
phishing attacks,web traffic diver-
sions, website integrity issues and 
defamatory discussions. BrandProtect 
was the first company of its kind to be 
offered full membership by the Forum 
for Incident Response and Security 
Teams (FIRST). It also has relation-
ships with more than 3,500 Internet 
Service Providers globally, accounting 
for more than 90 percent of the traffic 
flowing across the internet.

SEARCH
What?  Where?  How?

ANALYSIS
Data to Intelligence

Relevance
Sentiment / Emotion

Influence

ACTION
What to do with the Intelligence?

Expertise in Database mining, 
Search and Social Media Analysis

+
Proprietary, award winning Technology

BRANDPROTECT

Proprietary Scoring technology 
to identify relevant data

+
Tagging Technology and Process 
to incorporate Human Analysis 

to Score data 

Engagement expertise
24X7 Emergency Response
Automated Cease + Desist

Litigation support documentation

and 

Work with experts to determine the right
Engagement and Mitigation strategies 

Database & Search expertise 
+

Self-service Search Tools
or

Full-service Analysis

Deploy tools and/or human resources 
to analyze and sort thousands of 
individual posts for relevance

emotional attributes

the right 
Engagement and Mitigation

strategies 

INDUSTRY OPTIONS

Defamatory Discussion 


